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SAARC Trade Promotion Network (SAARC-TPN) 

The SAARC Trade Promotion Network (SAARC-TPN) is a group of 
28 key public and private-sector institutions responsible for 
trade-related issues from all eight SAARC member countries. 

SAARC-TPN aims to promote intra-regional trade potential in 
SAARC through Trade Information Portal, Business to Business 
(B2B) approaches, Quality Infrastructure, Trade promotion for 
Small and Medium Enterprises, and Regional Trade Facilitation. 

visit www.saarctrade.info
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Comparison of SAARC trade with EU and ASEAN

3
Source: www.aseansec.org , http://europa.eu/ , www.saarc-sec.org

*PPP
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Membership Trade Liberalization Per 

Capita 

GNP USD

Population

In million

Original Current Intra regional 

trade

SAARC 7 8 SAPTA 1993

SAFTA  2005 

5% 1470 1600

ASEAN 5 10 AFTA  1992 25% 2534 600

EU 6 27 Single market 

1993

67% 30,500* 500



Status of Trade within SAARC
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Country Exports to SAARC 

% of total exports

Imports from SAARC 

% of total imports

Trade with SAARC 

% of total trade

Afghanistan*

*

73 19 28

Bangladesh* 5 15 11

Bhutan** 99 75 87

India** 1 5 2

Maldives** 11 17 16

Nepal*** 71 57 60

Pakistan** 5 4 5

Sri Lanka** 7 22 17

Source: www.trademap.org, (*2007)(**2008)(***2009)
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Status of Free Trade Agreements within SAARC
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Country Proposed Under Negotiation Concluded TOTAL

Afghanistan 1 0 3 4

Bangladesh 0 0 9 9

Bhutan 0 1 2 3

India 11 11 11 33

Maldives 1 0 1 2

Nepal 1 1 2 4

Pakistan 10 8 8 26

Sri Lanka 2 1 5 8

Source: http://aric.adb.org/ftatrends.php
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CREATE DYNAMIC BUILDING BLOCKS

Country Exports to EU

2009 (%)

Exports to US

2009 (%)

Other

Bangladesh 51.2 25.7

Sri Lanka 36.9 23.1

Pakistan 24.6 18.3

India 20.5 10.8

Maldives 31 ……. 49 (Thailand)

Nepal 11.1 7.1 63.5 (India)

Bhutan 93.5 (India)

Export Sectors are still looking to the WEST

Source: WTO Country Trade Profiles
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Indicator East Asia and 

Pacific

OECD Latin America 

and the 

Caribbean 

South 

Asia

Sub 

Saharan 

Africa

Cost to Export

(US$ per container)

889.8 1058.7 1228.3 1511.6 1961.5

Cost to Import

(US$ per container)

934.7 1106.3 1487.9 1744.5 2491.8

Time to export (days) 22.7 10.9 18.0 32.3 32.3

Time to import (days) 24.1 11.4 20.1 32.5 38.2

Source: Doing Business Indicators 2011, World Bank
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Western markets are shrinking - Asian markets are expanding



Opportunities for Regional Trade

• Asian region as a whole lead by China and India has 

become the engine of growth in the world

• Trade for a long time has been mainly a North - South 

Affair. 

• However, now is time to revive the South - South trade 

and it has become necessary with the economic 

stagnation and depressed consumer demand in our 

traditional developed country markets. 
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• In terms of population South Asia has three countries; 

Pakistan, India and Bangladesh that are estimated to 

be the biggest contributors to population growth in the 

world in the next two decades 

• This poses many challenges (health, education, 

employment) as well as opportunities (labor / consumer 

demand)

• Emerging India offers many opportunities
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• Political / security constraints

• Connectivity (transport / communication)

• Information on crucial issues for intra-regional trade

• Quality infrastructure e.g. standards, certificates, 

testing, accreditation

• NTB and NTM even within individual countries

• High tariffs despite SAFTA and improve on 

negative list
10
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Barriers for Regional Trade 



Overcoming intra-regional barriers to trade:

SAARC Trade Promotion Network (SAARC-TPN)

SAARC Trade Promotion Network (SAARC-TPN) SAARC Trade Promotion Network (SAARC-TPN) 

SAARC Trade Promotion Network (TPN) is a regional network 
of 28 business service organizations such as chambers and 
federations as well as trade-related government organizations 
from all eight SAARC countries in South Asia to promote 
intraregional trade and in turn further socio-economic 
development. 

Within the SAARC TPN five working groups cover specific 
issues : Trade Information Portal (TIP), Business to Business 
(B2B), Quality Infrastructure (QI), Donor Collaboration (DC) 
and Small and Medium Enterprises (SME). 



SAARC-TPN has 3 organizational layers:

1. Advisory Committee (AC) composed of:

- SAARC Secretariat through the the Director of Economics, 
Trade and Finance Division

- Representative of the SAARC Presidency

- Official of German BMZ through the Economic Counselor

- Representatives of GIZ-SAARC and PTB-SAARC

- Business representative from the SAARC region, 
appointed by the SAARC-TPN.
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Operational Framework 



2. SAARC Trade Promotion Network (SAARC-TPN) is 
composed of representatives of the 28 network partners from 
the private and public sector from all 8 countries as well as 
the SAARC region and specialists from donor organizations 
that promote the cause of the SAARC-TPN:
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3. SAARC-TPN Working Groups (WG) 

SAARC-TPN has formed 5 Working Groups (WG) in which each 
member organization can participate:

(1) WG Trade Information Portal (WG-TIP)

(2) WG Quality Infrastructure (WG-QI)

(3) WG Small and Medium-sized Enterprises (WG-SME)

(4) WG Business to Business (WG-B2B)

(5) WG Regional Trade Facilitation (WG-RTF)
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The German Government has assigned:

1) German Agency for International Cooperation (GIZ) to 
support the SAARC-TPN and its 5 WGs  

2) Physikalisch-Technische Bundesanstalt (PTB) in the 
sector of quality infrastructure. 

Organizational Framework 



Organisational Chart
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TPN Advisory Committee (TPN-AC)TPN Advisory Committee (TPN-AC)

BMZBMZ SAARC SecretariatSAARC Secretariat SAARC PresidencySAARC Presidency

GIZ SAARC-TPNGIZ SAARC-TPN

11
Level

11

22

33

SAARC-TPNSAARC-TPN
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SCCI ACCI EPAA EPB MCCI SMEF FBCCI DoT BCCI ICTA FISME FICCI CII MoED MNCCI TEPC FNCCI CNI MoCS FNCSI SMEDA FPCCI LCCI DoC CCC FCCISL NCCSLSIC

WG-QI WG-B2B WG-TIP WG-SME WG-RTF1 2 3 4 5
SP FBCCI SP FICCI SP 

CCC
SP FCCSI SP

BCCI

PTB SAARCPTB SAARC

SAARC-TPN memberSAARC-TPN member

SCWEC

Working GroupsWorking Groups
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Objectives 

• SAARC-TPN intends to promote intra-regional trade with the 
SAARC region, thereby creating business opportunities 
which lead to more jobs with the involved enterprises and, in 
turn, contributing to the socio-economic development within 
the region.

• Socio-economic development can contribute to the political 
stability of the region

• To support the economic integration of the SAARC region 
with its 8 member countries both the private and public 
stakeholders are being addressed. 
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Objectives 

• The stakeholders on the meso level, i.e. chambers and 
federations have identified several current and potential 
shortcomings of the sectors, sub-regions and individual 
enterprises.

• Therefore, they are in the position to discuss and design 
concrete solutions and can agree on suitable instruments 
and tools for the promotion of intra-regional trade by 
unleashing the business potential of individual enterprises.
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Achievements

Support is based on multi-layer approach (macro, meso 
and micro level), e.g. with the following activities:

-- Regional information platform for stakeholders from 
governments, chambers, federations and individual 
businesses. www.saarctrade.info 

- Analysis and utilization of lessons learnt from comparable 
regional integration processes (e.g. SADC, ASEAN, EU) to        
enrich the decision making process on political level 
(SAARC Secretariat) and economic level (network of 
national business chambers and federations in SAARC) 
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- Promotion and training of chambers and federations in 
the field of trade and export promotion

- Promotion and training of SME towards export promotion 

- Preparation of comparative studies on intra-regional trade, 
competitive sectors and products within the SAARC region

- Identification and promotion of cross border trade 
potentials and formalization of informal trade activities

- Training of Trainers from regional and national 
stakeholders for the support of export-oriented enterprises 

- Intra regional buyers sellers meetings / trade fairs



Regional Network Partners
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• SAARC Information Centre (SIC)

• SAARC Chamber of Commerce and 
Industry (SCCI)

• SAARC  Chamber Womens’
Entrepreneurs Council (SCWEC)

SAARC Trade Promotion Network (SAARC-TPN) 



National Network Partners
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Afghanistan

• Export Promotion Agency of Afghanistan 
(EPAA)

• Afghanistan Chamber of Commerce & 
Industries (ACCI)

Bangladesh

• Export Promotion Bureau (EPB)
• Metropolitan Chamber of Commerce & 

Industry (MCCI)
• Federation of Bangladesh Chambers of 

Commerce & Industry (FBCCI)
• SME Foundation (SMEF)

SAARC Trade Promotion Network (SAARC-TPN) 
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Bhutan

India

• Department of Trade (DoT)
• Bhutan Chamber of Commerce & 

Industry (BCCI)

• Federation of Indian Chamber of 

Commerce & Industry (FICCI)

• Confederation of Indian Industry (CII)

• Federation of Indian Micro and Small & 

Medium Enterprises (FISME)

SAARC Trade Promotion Network (SAARC-TPN) 
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Maldives

• Maldives National Chamber of Commerce & 
Industry (MNCCI)

• Ministry of Economic Development (MoED)

Nepal

• Federation of Nepalese Chambers of 
Commerce & Industry (FNCCI)

• Ministry of Commerce and Supplies (MoCS)
• Trade And Export Promotion Center (TEPC)
• Confederation of Nepalese Industry (CNI)
• Federation of Nepal Cottage & Small 

Industries (FNCSI)
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Pakistan

Sri Lanka

• Small and Medium Enterprise Development 
Authority (SMEDA)

• The Federation of Pakistan Chambers of 
Commerce & Industry (FPCCI)

• Lahore Chamber Of Commerce & Industry 
(LCCI)

• The Ceylon Chamber of Commerce 
(CCC)

• Federation of Chambers of Commerce & 
Industry of Sri Lanka (FCCISL)

• The National Chamber of Commerce of 
Sri Lanka (NCCISL)
Department of Commerce (DoC)
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The trade information portal 
www.saarctrade.info

• Easy accessible trade database for traders including 

SMEs by connecting existing and divers databases 

within the SAARC countries to a common SAARC 

entry point for trade information

• This portal is a joint effort of 28 stakeholders from all 

eight SAARC nations - Afghanistan, Bangladesh, 

Bhutan, India, the Maldives, Nepal, Pakistan and
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Sri Lanka, to compile, validate and distribute 

information to businesses from the region

• We aim that traders and enterprises, including 

SMEs, in the SAARC member states utilize the 

network  of the region progressively

• This portal is also directly connected to the Trade 

Map and Market Access map of International Trade 

Center (ITC) in Geneva 
27

Continued:
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• This portal is integrated with Market Information 

Database of Centre for promotion of Imports from 

developing countries (CBI) in Netherlands

• This portal is integrated for information on South 

Asia with International Finance Corporation (IFC)

• This portal is a tool for socio economic integration of 

the SAARC region

28

Continued:
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The Portal www.saarctrade.info
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Services Offered

Country specific information of all 8 SAARC countries:
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• Tariff 

• Trade Policies 

• Regional and Bilateral Trade      

Agreements of SAARC 

• Economic Analysis and Data 

• Sector Survey

• Standards and Certifications

• Tender Information

• Arbitration

• Pricing

• Investment

• Shipping information

• Banking and Finance

• Business contacts

• Tourism

• Publications 

• Trade procedures

SAARC Trade Promotion Network (SAARC-TPN) 



Services Offered
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Bhutan page → Trade Procedure → Trader’s manual → Dept. of Trade, Bhutan →
Trade related documents 
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ITC trade tools linked to 
www.saarctrade.info 32



Other highlights of
www.saarctrade.info

• Is linked to SAARC Secretariat and leading regional 
business  and trade institutions

• Handles customer queries 

• Displays advertisements, publications, news and events

• Information on  Quality Infrastructure, which is a great 
challenge for emerging economies and developing 
countries to guarantee compliance with international 
standards and technical regulations and to participate in 
global trade, a number of institutions and structures are 
required.

• A section for ‘Women in Business” 33



• Advertisement space for network partners, 
information providers, exporters and importers

• Business inquiries made via the portal will be 
directed to the network partner and the relevant 
information will be provided at an agreed fee

• Business publications of the network partner

• Customised business solutions

34

Additional Services Offered at a Fee
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Thank You !

Please visit us at 

www.saarctrade.info
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