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“Intellectual property (IP) is at the centre of the 
innovation–growth nexus. Much has been written 
about the importance of IP protection for economic 
growth. However, the precise channels through which 
IP shapes growth outcomes are complex, and vary 
across technologies and different forms of IP.”

Francis Gurry, Director General, WIPO
World Intellectual Property Report: Breakthrough 
Innovation and Economic Growth; 2015

Copyright & Innovation



The contribution of copyright

Traditional cultural sectors

Facilitates sustainable development of 
• National identity
• Interrelationship of cultural works and 

media/ technology 

through creation of: 

• Literary and artistic works
• Cinematographic works
• Sound Recordings
• Performances

Broader economic context

Provides key components of the ecosystem in a 
variety of sectors.

Sector examples:

• Retail
• Tourism
• Manufacturing



Retail

Silom Market

Siam Paragon Shopping Mall



Siam Paragon Shopping Mall:
the Intellectual Property Stack

Fast Food 
Brands

™

Marketing/ Recipes/ 
Management Systems

©
Food Court

Retail Brands
™

Marketing/ Designs / 
Management Systems

©

Retail Outlets
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Marketing/ management Systems

©

Entertainment
Outlets

Cinema in Bangkok
The Quartier Cine-Art 
facility has four cinemas. 
True Screen X offers 
viewers an immersive 
270-degree field of vision. 
AEON Theatre offers 
visual quality that is 
twenty times clearer and 
brighter than normal 
systems. SCB First Screen 
offers sound quality 
powered by as many as 
64 in-house speakers and 
has a ticketing window is 
serviced by a CineRobot.
The investment in theatre 
technology is the highest 
of any in the world at 
approximately USD16,000 
per seat.



Tourism

• The tourism industry has experienced continuous growth in the service sector and, according to the 
World Tourism Organization, its business volume equals or even surpasses that of oil exports, food 
products or automobiles.

• People with disposal income, more leisure and who are also more educated are looking for more 
developed tourism options

• They are looking for added value and differentiation.
• Intellectual Property rights in tourism include

▪ Trade Marks
▪ Geographical Indications
▪ Design rights
▪ Copyrights

• Copyright facilitates investment in:
▪ Business and hospitality management systems
▪ Promotional materials
▪ Marketing
▪ Maps and Guide Books
▪ Souvenir Merchandising



3D Manufacturing

• 3D printing (additive manufacturing): a set of manufacturing technologies which apply successive layers 
of various material to create 3D objects, aided by specialized computer programs for both process 
control and object design.

• Impact:
▪ enables mass-scale customization of products, reduce inventory costs and optimize product 

design
▪ could lead to decentralized manufacturing
▪ could bring investment and enterprise to remote geographical areas which are far from 

manufacturing plants or even distribution channels
▪ financial impact of the technology is estimated at between USD 230 and 550 billion per year by 

2025
• Most of the patented 3D printing inventions are concentrated in the US, Germany, Japan and, more 

recently, China.
• SMEs will benefit from smaller 3D printing systems developed with open source technology
• Copyright is an essential driver of 3D printing technology:

▪ It supports the open source technology development process
▪ The design files which power 3D printing depend on copyright protection

• Challenges to copyright, including piracy of design files, threaten investment in 3D manufacturing 
systems.



Conclusion

Copyright:
• Serves to develop national identity through creative works
• Has a direct social and economic impact
• Underpins knowledge transfer and education 
• Promotes the development of new media and technology
• Constitutes an essential component of the broader national 

ecosystem in areas such as retail, tourism and manufacturing


