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The United Nations Economic and Social Commission for 
Asia and the Pacific (UNESCAP) is a Regional Commission 
of UN, situated in Bangkok, Thailand.   Its South and South-
West Asia Office (UNESCAP-SSWA) is situated in New 
Delhi, India and is operating since 2011. 

It serves 10 countries, namely Afghanistan, Bangladesh, 
Bhutan, India, the Islamic Republic of Iran, the Maldives, 
Nepal, Pakistan, Sri Lanka and Turkey. 

Driven by the 2030 Agenda for Sustainable Development 
and the different mandates of UNESCAP, the South and 
South-West Asia Office has the overarching objective of 
leveraging regional economic cooperation and integration 
for inclusive and sustainable development.



Why this project?
• UNESCAP in its recent study (Achieving the SDGs in South Asia, 2018) identified seven

key policy priorities for achieving SDGs including promoting women entrepreneurship
as a tool for empowerment.

• ESCAP (2015) has pointed out that strengthening and promoting women
entrepreneurship in South Asia will bring many positive ripple effects including its
ability to boost job creation ad alleviate poverty and thus facilitating inclusive and
sustainable growth.

• In another study, ESCAP (2018) examined the challenges faced by women
entrepreneurs in ASEAN. The report highlights two key levers for transformation. The
first is greater access to innovative technologies and the second is access to finance
and credits. The report recommends that steps should be taken to foster strong
partnerships between Governments, the business sector and civil society for creating an
enabling environment for advancing women’s economic empowerment through
entrepreneurship.

• ADB (2018) has also drawn certain lessons on women entrepreneurship and has
identified the key barriers to women’s entrepreneurship including limited access to
markets, lack of access to finance, limited information, relevant education, and skills
training, discriminatory laws and regulations, an unfriendly environment for women,
including the lack of networks and unpaid caring responsibilities. The study
recommended that on-the-ground interventions can help improve the implementation of
the next phase of women’s entrepreneurship programming and in this regard suggests
that women entrepreneurship initiatives should leverage appropriate technologies that
align with the existing patterns of women’s access.
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Motivation for this project
• The project will contribute to achievement of the

Sustainable Development Goals (SDGs) especially Goals
1 (No Poverty), 5 (gender Equality and Empowerment), 8
(Decent Work and Economic Growth), 10 (Reduced
Inequalities), 12 (Responsible Consumption and
Production) and 17 (means of Implementation and
Partnerships).

• It directly contributes to the Regional Roadmap for
Implementing the 2030 Agenda in Asia and the Pacific
adopted by the UNESCAP member States which ‘aims to
place gender equality and women’s empowerment as a
central issue of the regional policy agenda, in order to
enhance women’s leadership and decision-making in all
aspects of society (para 5);’ Means of implementation:
Opportunities for regional cooperation in ‘Technology’
(Para 16 a to c); and Opportunities for regional
cooperation in ‘Leaving no one behind’ (Para 24 b and c).
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SDG 5
Goal 5. Achieve gender equality and empower all women and girls
5.1 End all forms of discrimination against all women and girls everywhere

5.2 Eliminate all forms of violence against all women and girls in the public and private spheres, including trafficking and sexual and other types of

exploitation

5.3 Eliminate all harmful practices, such as child, early and forced marriage and female genital mutilation

5.4 Recognize and value unpaid care and domestic work through the provision of public services, infrastructure and social protection policies and

the promotion of shared responsibility within the household and the family as nationally appropriate

5.5 Ensure women’s full and effective participation and equal opportunities for leadership at all levels of

decision-making in political, economic and public life

5.6 Ensure universal access to sexual and reproductive health and reproductive rights as agreed in accordance with the Programme of Action of the

International Conference on Population and Development and the Beijing Platform for Action and the outcome documents of their review conferences

5.a Undertake reforms to give women equal rights to economic resources, as well as access to ownership

and control over land and other forms of property, financial services, inheritance and natural resources, in

accordance with national laws

5.b Enhance the use of enabling technology, in particular information and communications technology, to

promote the empowerment of women

5.c Adopt and strengthen sound policies and enforceable legislation for the promotion of gender equality and

the empowerment of all women and girls at all levels
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South 
Asia and 
SDGs

South Asian countries, despite good economic growth have a high
concentration of poverty and hunger and other deprivations including
in the basic social needs such as education, health, sanitation, clean
energy and other infrastructure.

Some of them especially Bangladesh, Bhutan and Nepal are now facing
additional challenges due to the process of graduation from LDC status
which threatens the loss of preferential market access and
concessional resources, as we discussed at the Special Body.

A survey of women entrepreneurs showed that 41% had an internet-
capable mobile phone, but only 16% had activated the internet services
and only 6% used their phones for the business.
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SDG 5: Snapshot by Asia - Pacific subregions



The project

• Title: E-Commerce Capacity Building for Women-led
SMEs in South Asia

• Implementing period: June 2019 – July 2022

• Target countries: South Asia, especially the LDC
members i.e. Afghanistan, Bangladesh, Bhutan and Nepal
(would like to replicate in remaining 4 SA members)

• Stakeholders Groups:
➢Women entrepreneurs and business associates and their

associations in South Asian countries
➢EIF National Implementation Units

• Objectives: The project aims to enhance the knowledge
and capacity of target women entrepreneurs in the
application of e-commerce platforms to expand their
business exports and participate in local, regional and
global supply chains.
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Project activities
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National inception meetings with stakeholders - to identify specific
skills and experience and guide the process of acquiring basic IT
knowledge.

Train these women entrepreneurs in basic IT skills 
- online course. 

Development of an e-commerce platform - freely
register, monitor the performance of their platform
and provide online support freely. Link to other e-
commerce platforms for trading locally and
internationally.

Hands-on classroom training. This training will at first, set up
the conceptual framework of e-commerce and its benefits,
including sharing information about many popular platforms.
The module will guide participants on how to create profiles of
their products and firms/companies online, prepare
catalogues for their products and how to register with various
e-commerce platforms.



Project deliverables

• Online basic course on e-commerce (90 minutes) 
includes quiz and a certificate to those who qualify.

• Beginner’s manual on e-commerce

• Online e-commerce platform: Unique as dedicated for 
only women for South Asia
• Basic training on how to create account, register, upload 

products, profile etc.
• Advance training to those who perform better
• Monitor and hand holding of registered users

• Aiming for around 500-700 women entrepreneurs at
micro, small and medium scale from goods and
services to benefit from this project.
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Tentative workplan
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KEY ACTIVITIES 2019 2020 2021

Quarter 1 2 3 4 1 2 3 4 1 2 3 4

Output 1

(i) Procurement of international expert(s)

(i) Scoping and inception meetings

(i) Online e-learning platform finalised

(i) Development of beginner’s manual

(i) Basic training course on e-commerce

(i) Monitor the performance of trainees’ business

Output 2

(i) Advanced training

(i) Facilitate networking

(i) Online help desk



Progress made
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National inception 
workshops:

Nepal – 11-12 September 2019

Bangladesh – 11 December 2019

Afghanistan – January/February 2020

Bhutan – 4-5 February 2020

Consultant engaged

Outline of e-learning course is being finalised

Outline of the manual is under preparation



Sustainability and future 
collaborations

•The e-commerce platforms will be linked with other
relevant national/subregional or regional level value
chains, including ESBN etc.

•For the trainings we are looking for partners who can
support us in organising the trainings and
dissemination.

•Partners who can use the knowledge products
developed under the project and disseminate.

•ESCAP will bring experts and train the women
entrepreneurs in cluster-towns if the local partner
provides training venue and local support.
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Thank you all for your patience

Rajan Sudesh Ratna
South and South West Asia Office

UNESCAP, Delhi
Email: ratna@un.org
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