


® Emerging

® Implications for sustainable development
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OECD (2013)

“the sale or purchase of goods or services, conducted over computer networks .. ., but the
payment and the ultimate delivery of the goods or services do not have to be conducted
online”




Business to
Business (B2B)
-15 trillion US$
(2013)
-Highest market
share (90%)

Business to
Consumers (B2C)
-1.2 trillion US$

(2013)
-fastest growth

Consumers to
Consumers (C2C)

-modern day ;
classified ads o
Egs. E-bay, Taobao

_Z

Business to

Governments (B2G)
-Public e-
\ procurement
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UNCTAD B2C E-commerce Index, 2016
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Digital infrastructure goods

Digital infrastructure service

Digitizable products

Electronically enabled
services

Computers, network devices, * Trade in IT goods
and mobile phones

Basic and value-added * Share of IT infrastructure
telecommunications services, services embedded in

and computer and related exports (TiVa)

services.

* International trade in

Software, books, music, movies, .
services

and games

Insurance, customer care

Classification source : Markle Foundation (2005)
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1 ITA Extension (effective after
2016)

I Parts and accessories of IT
equipment

i Data storage media and software
provided on physical media

B Instruments and apparatus

B Seminconductor manufacturing
equipment

[ Semiconductors

B Telecommunication equipment

B Computers

EXPORTS OF DIGITAL-
INFRASTRUCTURE GOODS

® Dominance of exports from
China and East Asian
economies in the Asia-

Pacific region.

® AP account for more than
64% of the world exports
on the original ITA product

list and 57.5% of
products covered by

the extension of ITA.
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Source: APTIR 2016 forthcoming

M Printed materials
M Sound Media

m Software

B Games

B Movies

TRENDS IN
DIGITIZABLE
PRODUCTS

® 0.3% of world
merchandise trade in
2014

® Asia-Pacific economies
account for 30% of

world exports

® Significant

underestimation of trade
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Source: APTIR 2016 forthcoming




than

on services to

® Links betwee ructure services and export

competitiveness ¢

®* Need for open trade environment
@

%




Digital Trade Provisions in PTAs involving
Asia-Pacific countries

2000-05 2005-10 2010-16%

W PTAs with digital trade provisions m Total Number of PTAs

Source: ESCAP calculation based on APTIAD
Note: * includes PTAs currently under negotitation

PREFERENTIAL TRADE
AGREEMENTS AND
PROVISIONS FOR
DIGITAL TRADE

® Out of 155 PTAs analysed 37
PTAs recognized some aspects

of digital trade /e-commerce

® Since 2010, about 30 % of
PTAs initiated (and currently
negotiated ) have special

provisions for e-commerce

* 1/3 has a chapter on e-

commerce

® recognition of importance of e-
commerce; call for greater
collaboration; sharing of best
practices; and to work towards
removal of barriers in cross

border digital trade
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(f ®* New areas of international cooperation
O



existing
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® Large data cent all US towns

r



y

@ESCAP

Trade, Inve

United Nations Economic and Social Commission for Asia and the Pacific (ESCAP)
Email : jacoba@un.org




