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Alibaba Group Vision 
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Alibaba Ecosystem  
Diversity of Models and Platforms 

PRC Import PRC Export Overseas Local Cross Border 
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E-commerce and Employment 

直接就业：

392万 

间接就业：1109万 

2014 PRC: 

• Direct employment in online 
commerce 9.62 million 

• 2014 Employment Growth: 3.13 
million. 

• cross-border e-commerce 
consumers: 51.4% male / 48.6% 
female 

Alibaba Goals:  Within 20 years 

• Serve 2 billion users,  

• Create 100 million jobs,  

• Support  10 million profitable 
enterprises 

Direct Employment  

9.62 million 

2014 Employment 
Growth >3 million 

 Source: 中国就业促进会发布《网络创业就业统计和社保研究项目报告》.  



SMEs in Global Trade 

• Removing barriers and 

leveraging technology and 

new business models so 

SMEs can play a larger role 

in the global trade value 

chain 



Promoting More Inclusive Trade 

• Article 5. The objective of the present Framework Agreement 

is to promote cross-border paperless trade by enabling 

the exchange and mutual recognition of trade-related data 

and documents in electronic form and facilitating 

interoperability among national and subregional single 

windows and/or other paperless trade systems, for the 

purpose of making international trade transactions more 

efficient and transparent while improving regulatory 

compliance. 



eWTP 

• Establishing an Electronic World Trade Platform (“eWTP”) 

• Concept of eWTP was discussed at recent G20 summit in China 

 
• Private-sector led trading platform for stakeholders to discuss e-

commerce related standards, rules and best practices, and further 

promote global cooperation and trade. (stakeholders include 

business, government, international organizations, academia and 

communities)  

 

• Conduct private-public dialogue and joint research and pilot 

projects. To promote best practices, develop standards and rules 

designed to promote trade. 

 

• Promote increased participation of SMEs in global trade.  

Encouraging reforms to promote technology which assists SME 

participation in trade and remove barriers which restrict SME 

participation in trade. 



Next Steps 

Issues to Address 
• Role of Government 

• Transparency, digital single windows 

• Cooperation among government agencies – customs/tax; central/local 

• Cooperation with Government 

• Legislation 

 

• Role of Platforms 
• Liability of buyers, sellers, service providers and platform 

• Rules and procedures 

• Confirming identity of platform participants 

• Online dispute resolution 

• Buyer markets 

 

• Payment and Financing 
• Non-bank finance for SMEs 

• Facilitating Cross-border e-commerce payments 

• Fraud prevention and enforcement cooperation 

 

• Logistics 
• Efficiency and information. Improving customs clearance and return of goods 

 

• Cross-Border Trust 
• Consumer Protection 

• Privacy and Data 

• National Standards 

Moving from Concept to Targeted Efforts 
• Pilot projects / experiment zones (public-private collaboration) – creating a supportive ecosystem 

• Research (government, academics) 

• Capacity building (government, SMEs) 



Contact: 

Sami Farhad 

Alibaba Group (Senior Director, International Commercial Law) 

Sami.sf@alibaba-inc.com   
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