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Alibaba Ecosystem
Diversity of Models and Platforms
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E-commerce and Employment

2014 PRC:
2014 Employment  Direct employment in online
Growth >3 m|II|on N commerce 9.62 million
g ———— . « 2014 Employment Growth: 3.13
million.

« cross-border e-commerce
consumers: 51.4% male / 48.6%
female

Alibaba Goals: Within 20 years

« Serve 2 billion users,

« Create 100 million jobs,

« Support 10 million profitable
enterprises

Source: FEFIEHS K (NECIV LA R HEFFFTITREIRE) .
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SMESs In Global Trade

SME employment & GDP contribution in major economies 2014 Share of firms identifying access to finance as a major
~ constraint '

Employment GDP
- Developing economies D Developed economies

India Brazil Mexico  ©China  lapan EuU (L) Brazi EU China Mexico Japan USA India 8%
Small business Medium business Large business
[ | Emerging economies B Developed economies (< 20 employees) (20-99 employees) (>100 employees)
Sgurce: WEF, What Companies Want from the World Trading System, Sep. 2015 Source: IMF, Financial Inclusion: Can It Meet Multiple Macroeconomic Goals?
Sep. 2015
Trade issues firms encountered for access to GVC: by % of responses

« Removing barriers and
leveraging technology and

Standards
compliance

i new business models so
SMEs can play a larger role

restrictions

in the global trade value
chain

Burdensome
documentation

Sources: SME Competitiveness Outlook 2015, ITC
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Promoting More Inclusive Trade

United Nations Erscapresmi
Y Economic and Social Council

D : Ciemeral
24 May 2016

SB20O &R

Original: English

Economic and Social Commission for Asia and the Pacific

Sevenly-secoml session
Agenda fiem 3 (b)

B20 SME DEVELOPMENT TASKFORCE
POLICY PAPER

Resolution adopted by the Feonomie and Social Commission
for Asia and the Pacific

724, Framework Agreement on Facilitation of Cross-border

Paperless Trade in Asia and the Pacific

Article 5. The objective of the present Framework Agreement
is to promote cross-border paperless trade by enabling
the exchange and mutual recognition of trade-related data
and documents in electronic form and facilitating
interoperability among national and subregional single : , )

. 1. Endarse the cencept of Electronic Werld Trade Platform (eWTF), a private sector-led
windows and/or other paperless trade systems, for the and all stakehalder initlative, for publie-private dialague te Incubate eTrade rules and
purpose of making international trade transactions more fostar a more e‘Ffacfr'.'a‘and efficient policy and business environment for cross barder
efficient and transparent while improving regulatory electronic trade {eTrade ) develooment.
compliance.

July 2016
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eWTP

« Establishing an Electronic World Trade Platform (“eWTP”)
« Concept of eWTP was discussed at recent G20 summit in China

» Private-sector led trading platform for stakeholders to discuss e-
commerce related standards, rules and best practices, and further
promote global cooperation and trade. (stakeholders include
business, government, international organizations, academia and
communities)

» Conduct private-public dialogue and joint research and pilot
projects. To promote best practices, develop standards and rules
designed to promote trade.

* Promote increased participation of SMEs in global trade.
Encouraging reforms to promote technology which assists SME
participation in trade and remove barriers which restrict SME

participation in trade. £ Alibaba Group



Next Steps

Moving from Concept to Targeted Efforts
» Pilot projects / experiment zones (public-private collaboration) - creating a supportive ecosystem
* Research (government, academics)
» Capacity building (government, SMEs)

Issues to Address
*  Role of Government
+  Transparency, digital single windows
+  Cooperation among government agencies - customs/tax; central/local
*  Cooperation with Government
* Legislation

* Role of Platforms
« Liability of buyers, sellers, service providers and platform
Rules and procedures
Confirming identity of platform participants
Online dispute resolution
Buyer markets

+ Payment and Financing
«  Non-bank finance for SMEs
«  Facilitating Cross-border e-commerce payments
«  Fraud prevention and enforcement cooperation

* Logistics
»  Efficiency and information. Improving customs clearance and return of goods

*  Cross-Border Trust
. Consumer Protection

«  Privacy and Data ﬁAlibaba Group

. National Standards
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Contact:
Sami Farhad

Alibaba Group (Senior Director, International Commercial Law)
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