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Agenda 
  
WEDNESDAY 29 OCTOBER 2014, 08:30 – 16:30 

ESCAP, UNCC CR4, BANGKOK, THAILAND 
 

NATIONAL WORKSHOP ON NON-TARIFF MEASURES 

 
08:30 Arrival and registration 

  

09:00 Welcome and opening remarks  

 Ministry of Commerce, ITC, ESCAP 

    

09:15 SESSION I: BACKGROUND AND OVERALL RESULTS 

 The ITC programme on non-tariff measures and its implementation in Thailand 

 

09:45  General results of the survey: Trade barriers affecting Thai exporters and importers 

 

10:30 Coffee break 

 

10:45 SESSION II: SPS AND TBT MEASURES AND RELATED CONFORMITY ASSESSMENT 

 

12:00 Lunch 

 

13:30 SESSION III: CUSTOMS CLEARANCE AND BORDER CONTROLS 

 

14:45 Coffee break 

 

15:00 SESSION IV: RULES OF ORIGIN AND OTHER TRADE-RELATED MEASURES 

 

16:15 CONCLUSION AND RECOMMENDATIONS 
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Motivation, projects and methodology 

The ITC Programme on NTMs 

SESSION I: BACKGROUND AND OVERALL RESULTS 



The ITC programme on non-tariff measures 

Main Objective: 

Reduce trade cost by eliminating trade obstacles linked to NTMs. 

 

Key pillars:  

Lead donor: 

 

 

 

DFID, UK 

‘Official’ NTM data 

 

• Collection, classification and 
dissemination of NTMs                         
(in collaboration with UNCTAD, World Bank and 
African Development Bank) 

• Integration of data into ITC’s Market 
Access Map: www.macmap.org 

• Data for more than 60 countries 
available  

 

NTM surveys 

• Comprehensive company surveys on 
NTMs in more than 25 countries 

• Understanding the non-tariff obstacles 
to trade businesses are facing when 
exporting or importing 

• Leading to tailored initiatives to 
address the identified NTM-related 
trade obstacles 

 

http://www.macmap.org/


The NTM programme 2014 and beyond 

• 10+ surveys to be conducted in 2015-2016  

• Upcoming surveys: Benin, Ecuador, Jordan, Kyrgyzstan, Mali 

Increase 
country 

coverage  

• Tailored initiatives to address identified trade obstacles (e.g. in Jamaica, 
Paraguay, Senegal, Sri Lanka, etc.)  

• In collaboration with other ITC divisions and sections (e.g. Division of 

Country Programmes, Export Quality Management…) & international organisations 
(e.g. WTO STDF) 

Ensure 
impact 

through 
follow-up 

• Trade obstacles alert mechanism (piloted in Côte d’Ivoire and Mauritius)  

• NTM data collection tool and mechanism 

• Trade in services project 

• Analyzing the buyers’ perspectives on sourcing from developing 
countries 

• Survey database and studies (e.g. on regional integration, women-owned firms etc.) 

Develop 
new 

initiatives 



What are non-tariff measures (NTMs)? 

• Official policy measures on export and import, other than ordinary 

customs tariffs, that can potentially have an economic effect on international 

trade in goods, changing quantities traded, prices or both 

 

• Mandatory requirements, rules or regulations legally set by the government 

of the exporting, importing or transit country (in contrast to private standards 

which are not legally set) 

 

• Can affect both export and import: import vs. export-related measures 

 

• Include technical measures and standards, as well as regulations on customs 

procedures, para-tariff measures, financial measures,  prohibition, etc. 

 

 

 



Why do we need the business perspective?: 

NTMs and other trade obstacles 

 

 

 
NTMs 

Regulations on trade 

and products, other 

than tariffs, which may 

negatively affect the 

international trade of 

goods. 

Excessively strict NTMs 
E.g.: pesticides levels set by the EU on 

imported tomatoes are hard to comply with 

for Moroccan exporting companies 

Procedural obstacles (POs)  
E.g.: the analysis required by the EU to test 

the level of pesticides of imported tomatoes 

from Morocco is delayed because the 

laboratory in charge of the analysis in 

Morocco is overstrained. 

Business environment: obstacles that are not related to NTMs but 

hinder international trade.  

E.g.: lack of port infrastructure.  

Trade 

obstacles 



ITC business surveys on NTMs 

  Business perspective in focus: Exporters (and importers) have to deal 

with NTMs and other obstacles on a day-to-day basis – they know best 

which challenges they face and to which extent they are affected 

 

  Direct empirical research through company level surveys: Surveying 

directly the business sector in Thailand enables to assess the impact of 

non-tariff obstacles on products and sectors 

 

  In-depth analysis of survey results as diagnostic of the current 

situation of companies with regards to NTMs. Results shall help to 

assess needs and define action plans to overcome obstacles to trade. 

 

  In close collaboration with national and international partners 

 

  In the framework of ITC’s programme on NTMs 

 

 



NTM survey – Methodology 

 

Global Methodology, adjusted to Thailand’s specific requirements 

 

Confidential 

 

Focus on exporting and importing companies 

 

Representativeness: covers all export sectors excluding services, 

minerals and arms. Import sectors also covered.  
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1. Phone screens with all exporting and/or importing companies in the 
sample 

• Basic information: address, main export product, status (exporter, importer or two-way 
trader), etc. 

• Structure of the firm: no. of employees, share of female employees, etc. 

• NTB experience : whether any of their products faced restrictive and burdensome 
regulations or related obstacles to trade during the last 12 months 

 6-8 minutes 

 

2. Face-to-face interviews with companies that report difficulties with 
NTMs to understand the details of the problems 

• Additional characteristics of the firms such as share of exports in total sales and 
foreign ownership 

• Exporting and importing activities of the company with all trade products (HS6-level) 
and partner countries recorded 

• Relevant government-imposed regulations, affected products (6-digit level of the HS), 
partner countries and the countries applying the regulation (partner, transit or home 
country), the institution(s) involved, the reasons making the regulation burdensome 

 50-70 minutes per interview, in-depth discussion 

 

The 2 steps of the survey process 



Definitions: NTM case 

 Export Cases 
 

If measures are applied by partner country 

 Each case is counted for a unique Company-Product-Measure-Partner level 

Partner level Product level Company level 

Company A 

Tea 

United States 

UK 

Coffee 

United States 

UK 

Example: If both the USA and UK 

require both Tea and Coffee to be 

tested before allowing entry  

1 

1 

1 

1 

4 NTM 

Cases 



 
 
ITC business surveys on NTMs – where? 
The survey in Thailand is part of a worldwide programme 

As of 1 September 2014 
 

13,700 phone interviews 
4,500 face-to-face interviews 
(plus 7 pilot countries) 
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• Things to keep in mind… 

 

1. Perception data: respondents are asked to report burdensome 
regulations representing an impediment to their exports or imports. 
They may have different scales for judging what constitutes an 
impediment (cultural, political, social, economic and linguistic 
differences); 

 

2. Incomplete business registers: As a result, it may be difficult to 
ensure random sampling within each sector, and a sufficient rate of 
participation in smaller sectors; 

 

3. ‘Adverse selection’: Active exporters are surveyed, i.e. the ones, 
which already made it successfully across the border; results hence 
do not necessarily capture the reasons which prevents many 
companies from internationalizing in the first place (nor the extent to 
which this might be the case; 

 

4. Limited knowledge: exporters may not know the demand-side 
constraints behind the borders, e.g. ‘Buy domestic’ campaigns. 

Facts on ITC’s NTM survey 



Morocco: creation of an inter-

ministerial steering committee to 

address the identified obstacles  

Jamaica: request to 

ITC for assistance in 
addressing capacity 
building needs of SMEs 
as well as customs 
officials to increase 
compliance with NTMs 
and reduce procedural 
obstacles 

Côte d’Ivoire: continued 

public-private interaction 
through the creation of an online 
trade obstacles alert  

Mauritius: elimination of the 

need for Tea Board clearance of 
Rooibos tea imports resulting in 
reduced time for importing 

Sri Lanka: successful application to WTO 

STDF with a view to improve product quality 

and cost of exporting 

And after the surveys? Follow-up examples 

Reduction of 

NTM-related 

trade 

barriers 



Sampling, timeline and objective 

Survey Implementation in Thailand 

SESSION I: BACKGROUND AND OVERALL RESULTS 



NTM Survey Implementation: ITC Collaboration 
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Survey Company –  

Rapid Asia Co. Ltd. 

 

Collaboration with business 
associations, chamber of commerce 

and other stakeholders 

 

 

 



NTM Survey Implementation: Timeline 

  

• Training of interviewers by ITC 

staff. 

• Rapid Asia Co., Ltd. contracted 

to implement the survey 

July 2013 

• Implementation of the survey 

• 1,067 companies surveyed in 

phone screening 

• 340 companies in detailed face-

to-face interviews 

August 2013 – July 2014 

• Quality control of survey data 

• Analysis of the data 

• First draft of the country report 

August 2014 – October 2014 

• Stakeholder meeting in Bangkok to 

discuss main findings and policy 

options 

• Public sector inputs to the report 

29 October 2014 (Today) 

• Publication of the report “Thailand: 

Company Perspectives. An ITC 

Series on NTMs”. 

• Initiation of follow up activities 

Q1 2015 



Thailand: NTM Sample Frame 

242 

companies  

interviewed  

face-to-face 

1,067 

Companies interviewed in phone 

+10,000 

Registered exporting or importing companies   

in the country  



Surveyed companies, by type (1/3)  

Micro 
14% 

Small 
30% 

Medium 
28% 

Large 
26% 

Un-
specified 

2% 
Exporting 

68% 

Exporting 
and 

Importing 
27% 

Importing 
5% 

Fresh food 
7% 

Processed food 
12% 

Wood products 
8% 

Textiles 
8% 

Chemicals 
12% 

Leather products 
8% 

Basic 
manufactures 

7% 

Non-electronic 
machinery 

7% 

IT, consumer 
electronics, transport 

equipments 
11% 

Clothing 
8% 

Miscellaneous 
manufacturing 

12% 

Trade flow 

N = 1,067 
Company size 

N = 1,067 

Sector 

(exporters only) 

N = 1,016 



Surveyed companies, by type (2/3) 

20 

1 to 5 
years 

7% 
5 and 

10 years 
10% 

10 to 20 
years 
27% 

More 
than 20 

years 
56% 

No 
foreign 
owners

hip 
83% 

Up to 
50% 
9% 

More 
than 
50% 
6% 

Less 
than 
10%: 
13% 

10% - 
40%: 
26% 

40% to 
70%: 
20% 

More 
than 
70%: 
40% 

Years of 

operation 

Revenue from 

exports as share 

of company 

income 

Ownership of 

business 

Note: Information based on second stage face-to-face interviews 



Less than 
10%; 3% 

10% - 30% 
; 7% 

30% - 50%; 
22% 

50% - 70%; 
31% 

70% - 90%; 
26% 

More than 
90%; 5% 

Unspecified
; 6% 

Surveyed companies, by type (3/3)  

Owned and 
managed by 

a man 
59% 

Owned by a 
woman 

16% 

Owned and 
Managed by 

a woman 
15% 

Managed by 
a woman 

9% Unspecified 
1% 

Share of female employees 

in the company 

Ownership and management 

profile of the company 

Gender Perspective 

N = 1067 



Surveyed companies: geographical coverage  

Companies from the following cities 
and town were interviewed: 
 
• Ayutthaya,  

• Bangkok,  

• Chachoengsao,  

• Chiang Mai,  

• Chonburi,  

• Chumphon,  

• Karnchanaburi,  

• Krabi, 

• Lampang,  

• Lamphun,  

• Nakhon Pathom,  

• Nakhon Ratchasima,  

• Nakhon Si Thammarat,  

• Nonthaburi,  

• Pathum Thani,  

• Prachin Buri,  

• Rayong,  

• Samut Prakan,  

• Samut Sakhon,  

• Surat Thani,  

• Trang,  

• Yala,  

• Sukothai, and  

• Uttaradit. 



Survey Implementation: Challenges faced 

• Some instances of difficulties in scheduling appointments with company 

representatives for the interview; 

• Mistrust that interviewers were working for the government or competing 

firms; 

• Some concerns from firms that they were too small for their views to be 

taken seriously; 

• Complaints that questionnaires were long and that they should be mailed 

or completed faster, which was not possible. A guided discussion is 

necessary to ensure a detailed and complete information on the 

difficulties faced by the companies is captured; 
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SESSION I: BACKGROUND AND OVERALL RESULTS 

Trade barriers affecting Thai exporters and importers 

 

Aggregate results 



Share of Thai companies facing difficulties 

with NTMs 

38% 26% 

Affected exporters Affected importers 

N = 1016 N = 339 



Share of affected companies by country 

Share of exporters facing burdensome NTMs 

Source: ITC Business Survey (2009-2014) 



Companies facing difficulties with NTMs 

38% 

Affected exporters Affected importers 

TOTAL 

AGRICULTURE 

MANUFACTURING 

47% 

36% 

26% 

25% 

26% 

ITC survey in Thailand covered 1016 exporting companies and 339 importing companies 



Aggregate results: NTMs faced by exporters 

Overall, 38% of the surveyed exporters reported to have faced difficulties with NTMs 

Average share of affected exporters 

in Thailand (38%) 



Aggregate results: NTMs faced by exporters 

96% of the reported burdensome NTM cases relate to partner country regulation.  

(Only 4% of the cases relate to Thai regulations) 



NTMs faced by exporters 

n = 862 



NTMs faced by exporters, by size 

14% 

35% 

2% 

4% 
3% 

2% 

34% 

6% 

16% 

19% 

3% 5% 
3% 

1% 
2% 

49% 

2% 

Technical requirements Conformity assessment

Pre-shipment inspection and other entry formalities Charges, taxes and other para-tariff measures

Quantity control measures Finance Measures

Price control measures Anti-competitive measures

Rules of origin and related certificate of origin Export Related Measures (Thai regulation)

SMEs Large 

N = 596 N = 257 



NTMs faced by exporters, by sector 

Technical requirements Conformity assessment

Pre-shipment inspection and other entry formalities Charges, taxes and other para-tariff measures

Quantity control measures Finance Measures

Price control measures Anti-competitive measures

Rules of origin and related certificate of origin Export Related Measures (Thai regulation)

Agro-food Manufacturing 

32% 

31% 

2% 

6% 

9% 

2% 

11% 

7% 

9% 

30% 

2% 
4% 

1% 2% 

48% 

4% 

N = 228 N = 635 



Why NTMs are a burden to exporters 

Total NTM cases= 862 

Reason why 

exporters face 

difficulties with 

NTMs 

Thailand 
76% 

Partner 
(importing) 

country 
23% 

Transit 
country 

1% 

Where do the 

procedural 

obstacles 

occur 

Total PO cases= 1179 



Procedural Obstacles faced by exporters 

in Thailand 

Total PO cases occurring in 

Thailand = 897 



Do shipping agents help? 

Who is in charge of the export process? 

44% 

34% 

38% 

25%

30%

35%

40%

45%

Company itself Specialized
forwarding or

shipping
company

Overall

Share of companies facing burdensome NTMs 



Perception of Importers 
Type of NTMs faced 

in Thailand 

POs experienced in 

Thai Agencies 

N = 40 
N = 47 



Perception on Business Environment in Thailand 

18% 

12% 

21% 

15% 

24% 

15% 

21% 

16% 

36% 

15% 

30% 

28% 

22% 

23% 

15% 

22% 

78% 

77% 

76% 

78% 

68% 

76% 

72% 

70% 

58% 

74% 

63% 

58% 

68% 

65% 

68% 

65% 

5% 

11% 

3% 

7% 

8% 

9% 

7% 

14% 

6% 

11% 

7% 

14% 

10% 

12% 

18% 

13% 

12% 

13% 

13% 

14% 

16% 

16% 

18% 

25% 

25% 

29% 

39% 

40% 

40% 

42% 

50% 

66% 

Lack of storage facilities, including cooling

Road blocks and checkpoints

Problems with electricity supply

Lack of accredited testing laboratories

Limited or lack of access to trade finance services

Ineffective legal enforcement

Low security level for persons and goods

Lack of accessible business oriented legal support

Lack of electronic/ computerized procedures

Limited transportation system

Lack of access to inputs for production

Lack of human resources in the agencies

Complex clearance mechanism

Lack of access to information, no enquiry point

Inconsistent/ arbitrary behavior of officials

Time delays

Companies who find the given business 

environment hindering their businesses 

How the conditions have changed in the last 5 years 
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SESSION II: SPS / TBT MEASURES 

Perception of exporters on quality requirements 

SPS/TBT MEASURES AND RELATED 

CONFORMITY ASSESSMENT 



SESSION III: CUSTOMS CLEARANCE AND BORDER CONTROLS 

Perception of exporters on customs clearance and border control in  

Thailand and partner countries 

CUSTOMS CLEARANCE AND BORDER 

CONTROLS 



SESSION IV: RULES OF ORIGIN AND OTHER TRADE-RELATED MEASURES 

Company experiences with rules of origin and other trade-related  

measures 

RULES OF ORIGIN AND OTHER 

TRADE-RELATED MEASURES 



SESSION V 

CONCLUSION & RECOMMENDATION 


