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• UNCTAD part of the taskforce to coordinate the UN-wide response to COVID-19 (Resolution
74/27)

• UNCTAD is tasked to enquire on the role of competition law and policy through the “Global
Initiative towards post-COVID-19 resurgence of the Micro, Small and Medium Enterprises
(MSME) sector

• Coordinating agency ESCAP emphasized the role of access to finance and innovation in aiding
the MSMEs to surge after the pandemic

• Professor Michael Driscoll pointed that the COVID-19 pandemic, among other things, has
certainly resulted in market concentration and increased reliance on digital means

• Lao PDR pinpointed that MSMEs need to change way of doing businesses, innovation
technology automation increase digital literacy



UNCTAD Global Report

Recommandations:
➢ Consider whether competition policy objectives and laws should

allow for broader economic objectives
➢Gradually lifting COVID19 exceptions to competition law

enforcement
➢ Providing minimum thresholds/safe harbour guidelines/exemptions
➢Allow MSMEs to engage in collective bargaining
➢ Issue clear MSME guidance notes from competition authorities
➢ Re-assessing financial support schemes to MSMEs
➢ Increased engagement with informal sector MSMEs
➢Understanding digital market structures that impact MSMEs



ESCAP Report on the ASEAN region

• Continuing to enforce competition law

• Ensuring competition policy forms part of economic recovery policies

• Carefully consider policies that support protectionism

• foreign firms competing in the marketplace encourage greater 
competition with and between domestic firms

• MSMEs can often react quickly to a changing marketplace, giving them a 
competitive advantage

• Advocating the benefits of competition law and policy to MSMEs, including 
through enforcement and trade associations



Impact of COVID-19 on MSMEs in Thailand 

Survey findings:

• MSMEs do not know and understand measures and market access initiatives 
adopted by the Thai competition authorities. 

• Cooperation between competing firms to ensure provision of an essential service 
(e.g. transport).

• Pleaded for restriction of new firms to enter the business, due to the high 
competition, loss of sales/profits.

• Acknowledged it is very difficult to seek the new market target both local and 
international during Covid-19.

• Reported that the online platforms did not really improve the sales, because they 
cannot compete with the big online platforms, such as Lazada, Alibaba, Shopee

• Asked for assistance through a  database of online marketing, the online platform 
established by the Thai government. 
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Intervention from the floor – main takeaways

• Access to finance crucially needed to support MSMEs ( credit
term –reference to comment from Khun Krisda OTCC)

• Idea of employment subsidies to provide short term liquidity
for MSMEs – remains to evaluate how successful this has
been or can be implemented ( reference to comment from
Prof Driscoll and Charles)



Round of Questions Addressed to Competition 
and SME officials – main takeaways

• Implementation of a specific SME bank (Cambodia)

• Need to improve access to SMEs to support shift to innovation (Myanmar) 

• Employment integration programme to deal with informality: formlisation (>50% 
MSMEs) (Indonesia)

• Awareness is key so that MSMEs know competition law acts as a protector ( Indonesia)

• Need to address unfair trade especially in digital sector (Thailand) 

• Private sector to step in to advocate and support MSMEs (Thailand)

• Caution in relying on price controls / caps which can have a negative effect on  MSMEs 
survival (Philippines) 

• Reinforcing education on automation, digital awareness is crucial for MSMEs (Malaysia)

• Need to Reform the competition law in respect to the digital sphere (Singapore)

• Focus on the majority of business, MSMEs, to ensure level playing field (Malaysia)
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