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Training of Women Entrepreneurs  

on  

Expanding Business through E-commerce and Digital Marketing  

4-6 April 2022 

Venue – Hotel Yak and Yeti, Kathmandu, Nepal 

***  

Concept Note and Tentative Programme 

1. Introduction 

 

South Asia is recognized as a dynamic sub region, but its potential is undermined by the gender 

inequality in all aspects of economic and social life. In South Asia where, women labour force 

participation is among the lowest in the world, women entrepreneurship is a widely untapped 

source of economic and social progress, and job creation.  

COVID-19 pandemic has raised unprecedented challenges for South Asia. The outbreak of 

COVID-19 has affected the countries which rely heavily on sectors such as services and 

manufacturing sectors-agriculture, handicrafts, textiles, tourism and hospitality. Although, 

COVID-19 pandemic has impacted every aspect of the economy and resulted in severe 

consequences, it has also created opportunities for greater digital transformation, emphasizing the 

need to bridge the existing digital divide. The COVID-19 pandemic had magnified the significance 

of digital connectivity and e-commerce as a medium to conduct business, has paved the way to be 

an important tool to connect with consumers and be a part of wider supply chain. 

E-commerce has seen an exponential growth in the recent years across the world, with Asian region 

being at the forefront. E-commerce has inarguably reduced the burdens of conducting business. It 

has provided a significant opportunity to women entrepreneurs to excel and explore global and 

regional markets. The pandemic has brought along a change in the shopping behaviors. It has led 

to a simultaneous acceleration of expansion of e-commerce business in the region. E-commerce 

can be a powerful tool for connecting with customers and be a part of wider supply chain. It can 

bring in greater gains to women entrepreneurs since it addresses the outmoded barriers of 

geographic isolation and limited access to information and financing along with empowering 

South Asian women entrepreneurs socially and economically.  

Keeping this in view, this training has been organized covering two aspects. First segment of the 

training shall involve sectoral discussions with leading experts, entrepreneurs, and trade 

consultants for sharing experiences/expertise gained, how digitally diversified /reinvented their 

enterprises during the COVID-19 pandemic and discus the recent innovations, trends and 

challenges encountered, and solutions adopted to overcome the challenges created by the 
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pandemic. The second part of the training shall involve sessions on enhancing the capacity of the 

women entrepreneurs of South Asia to use digital and online platforms for promoting business 

through e-commerce and creating awareness on the existing opportunities. Additionally, this 

training would seek to establish a network amongst the women entrepreneurs by providing an 

opportunity to showcase their products, services and share their entrepreneurial journey along with 

a panel session led by women entrepreneurs sharing their experiences, stories through the 

pandemic with an aim to inspire and encourage fellow women entrepreneurs to expand their 

business with e-commerce and digital marketing. 

2. Objectives 

 

The training aims to provide the following to the women entrepreneurs: 

• sharing of successful e-commerce and digital marketing experiences of women 

entrepreneurs 

• introduction to digital marketing and e-commerce 

• hands-on training on how to register and link their business to e-commerce and digital 

marketing platforms 

• building a network of women entrepreneurs and provide an opportunity to display their 

products and services to fellow participants. 

 

3. Prerequisites for women entrepreneurs 

Since this is a physical workshop where participants would be joining together in a hall, the 

participants are required to adhere to the following prerequisites 

1. Required to bring a personal laptop/tab with internet connectivity on all the days of the 

training.  

2. Need to have a valid email account  

3. Have a product/service brochure of their business and bring a soft copy to the training 

4. There is a product, services display session and it is encouraged that they bring a few for 

display for non-commercial purposes 

5. Mobile phones are not recommended for usage during the hands-on sessions. 

6. Any identity proof issued by National Agency 

5. Tentative Programme 

 

Day 1: Monday, 4 April 2022 (Nepal Standard Time) 

09:00-09:30 Registration 

09:30– 10:45 

 
 

Inaugural Session 

Welcome Remarks: 

• Mr. Adnan Aliani, Officer-in-Charge, ESCAP South and South-West 

Asia Office, New Delhi 

• Dr. Ratnakar Adhikari, Executive Director, EIF, Geneva 
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• Ms. Pramila Acharya Rijal, President, South Asian Women 

Development Forum (SAWDF), Nepal 

 

Special Address: 

• H.E. Ms. Armida Salsiah Alisjahbana, Under-Secretary-General of 

the United Nations and Executive Secretary of ESCAP (virtual) 

• H.E. The Rt Hon Patricia Scotland QC, Secretary-General of 

Commonwealth Secretariat (virtual)  

 

 

 

Inaugural Address: 

• H.E. Dr. Narayan Khadka, Minister of Foreign Affairs, Nepal (tbc) 

 

Vote of Thanks: 

• Mr. Rajan Sudesh Ratna, Deputy Head, ESCAP South and South-

West Asia Office, New Delhi 

10:45-11:00  Tea/Coffee 

11:00-11:30 TED Talk – “Digital Entrepreneurship, Innovation and Sustainability” 

• Ms. Aanchal Kunwar, MD, Daraz Nepal  

 

11:30 – 12:30  Session 1:  Panel discussion on “Tourism: E-Tourism Marketing” 

Women, who account for 54% of the tourism workforce, youth, and workers in 

the informal economy, are among the most vulnerable groups worldwide. In 

South Asia, tourism contributed $ 234 billion, or approximately 7 % of the 

region’s GDP in 2019 as per The World Travel & Tourism Council (WTTC). 

The session will focus on the pandemic's challenges, survival strategies, and 

measures taken by Nepal, Bhutan, Sri Lanka and Maldives in the tourism sector, 

particularly in women. The session will also be an opportunity to learn about 

the strategies taken on E- tourism marketing e.g. Maldives on their "One island, 

one resort" policy in contrary to the challenges faced by Nepal on Adventure 

Tourism. 

Chair: Mr. Abdoulie Jammeh, Deputy Permanent Secretary, Ministry of 

Trade, Industry, Regional Integration and Employment of The Gambia. 

Moderator: Ms. Nandini Lahe Thapa, Senior Director, Nepal Tourism 

Board  

Panelists: 
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• Ms. Chencho Tshering, CEO, Wangchuk Group, Bhutan 

• Dr. Mariyam Shakeela, CEO, SIMDI Group of Companies, Maldives 

• Ms.  Yankila Sherpa, Former State Minister for Tourism, Nepal 

• Ms. Charmarie Maelge, Former Managing Director, Sri Lanka 

Tourism Promotions Bureau, Sri Lanka 

Followed by Open Discussion and Q&A  

12:30-13:30 Lunch 

13:30- 15:00 Session 2 – Panel discussion on “Handicrafts and Agriculture: Leveraging 

opportunities in food technology” 

The food domain is a rapidly growing industry, harnessing the power of modern 

technology, Science of sustenance and art of execution. This session aims to 

bring together leading Food experts, entrepreneurs, trade consultants to 

exchange and share their experiences and expertise  

The session also provides an interdisciplinary platform for food science, and 

food technologies where business experts will discuss the most recent 

innovations, trends, as well as practical challenges encountered, and solutions 

adopted in the fields of Developments in Food Industry. 

Moderator:  Mr. Suman Shakya, Entrepreneur, Consultant and a Certified 

trainer) Co-Founder - SmartPaani, Co-Founder of the Nepal Entrepreneurs' 

Hub, Founder of Tangent Waves- a consulting and facilitation company, 

Consultant for The World Bank.  

Panelists: 

• Ms. Faiza Ahmed, Entrepreneur, Bangladesh (Handicrafts) 

• Ms. Roopa Maganti, Managing Partner, Greentatwa Agri-Tech LLP, 

India (Agriculture) 

• Ms. Sunita Sherpa, Managing Director, Felt and Yarn Pvt. Ltd. 

Kathmandu 

• Ms. Marryam Khan, President, Women Chamber of Commerce & 

Industry Bahawalpur, Pakistan (Handicrafts) 

• Ms. Ayanthi Gurusinghe, Founder and Director, Cord360.com, Sri 

Lanka (Agriculture) 

Followed by Open Discussion and Q&A 

15:00 – 15:15  Tea /Coffee 

15:15 -16:15 PM  Session 3 – Introduction - Online e-learning course on e-commerce and 

digital marketing 

• Dr. Rajan Sudesh Ratna, Deputy Head, ESCAP South and South-

West Asia Office, New Delhi 
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16:15- 17:30 PM Session 4–Digital marketing using social media platforms for promoting 

business 

• Ms. Deepali Gotadke, Resource Person, ESCAP 

Day 2: Tuesday, 5 April 2022 (Nepal Standard Time) 
 

09:15– 10:15 AM 

 

Session 5 - Assessment of Gender Digital Infrastructure Divide 

• Dr. Radika Kumar, Adviser, Infrastructure Policy, Trade, Oceans 

and Natural Resources Directorate, The Commonwealth Secretariat, 

London 

10:15- 10:30 AM Tea/Coffee  

10:30- 11:45 AM Session 6 - Insight on “How to start and manage your Business” 

• Mr. Suman Shakya, Trainer/Resource Person ESCAP 

 

11:45 – 13:00PM Session 7 - Hands-on training for registering to e-commerce websites 

• Ms. Deepali Gotadke, Resource Person, ESCAP 

 

13:00- 14:00 Lunch 

14:00 - 15:30  Session 8 - Hands on training on creating product/service catalogue and 

uploading profile as an entrepreneur on www.wesellonline.org 

• Ms. Deepali Gotadke, Resource Person, ESCAP 

 

15:30- 15:45 Tea/Coffee 

15:45–17:00 

 

 

 

 

Session9 -Group discussion (Two breakout rooms) – Sharing of experiences 

by successful women entrepreneurs on how they benefitted by e-commerce 

business 

• Ms. Suveera Saxena, ESCAP South and South-West Asia Office, 

New Delhi 

Day 3:  Wednesday, 6 April 2022 (Nepal Standard Time) 

 

http://www.wesellonline.org/
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09:15 -10:15 Session 10 - Hands on exercise on how to generate online enquiry on 

www.wesellonline.org 

(Participants will login to their account and generate online enquiry) 

• Ms. Deepali Gotadke, Resource Person, ESCAP 

• Ms. Suveera Saxena, ESCAP South and South-West Asia Office, New 

Delhi 

10:15 - 10:30 Tea/Coffee 

10:30- 12:15  Session 11 - Exhibition (display) of products and services and networking 

with fellow women entrepreneurs 

(Enquiry generation through Wesellonline) 

12.15– 13:00 Session 12 - Recap of online enquiry generation, Q&A session and recap 

of Day 1 & Day 2 

• Ms. Deepali Gotadke, Resource Person, ESCAP 

• Ms. Suveera Saxena, ESCAP South and South-West Asia Office, New 

Delhi 

13:00- 14:00 Lunch 

14:00- 15:00 Session 12 - Survey and Post training online feedback 

• Ms. Suveera Saxena, ESCAP South and South-West Asia Office, New 

Delhi 

15:00 – 15:15 Tea /Coffee  

15:15 – 16:00 Concluding session 

 

 Remarks: 

• Mr. Richard Howard, UN Resident Coordinator, Nepal (tbc) 

• Mr. Kirk Haywood, Head of the Commonwealth Connectivity Agenda, 

Commonwealth Secretariat, London 

• Ms. Pramila Acharya Rijal, President, South Asian Women 

Development Forum (SAWDF), Nepal 

• Ms. Hang Tran, EIF, Geneva 

• Mr. Rajan Sudesh Ratna, Deputy Head, ESCAP South and South-

West Asia Office, New Delhi 

 

 Special address: 

• Dr. Baikunth Aryal, Secretary, Ministry of Communications and 

Information Technology (MoCIT), Nepal 

 

http://www.wesellonline.org/
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