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Global situation
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Growth of world gross product
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• World output grew by 5.5% in 2021 after a 3.4% contraction in 

2020

• Underpinned by resumption of household spending and investment

• Growth rebound reflects re-opening and strong base effects

• Global output growth to moderate to 4.0% in 2022 and 3.5% in 

2023

• Contingent on easing supply-side disruptions and lower inflation pressure

• Omicron and phasing out of monetary stimulus could spell further trouble

• Inequalities between countries are widening

• Unequal access to vaccination and treatment hobble recovery

• Many developing countries will not recover to 2019 output before 2022 or 

2023



3



Trends in GDP growth: Gradual recovery path since 2021
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• All subregional countries except Bangladesh 

experienced either negative GDP growth or 

sharp dip in year-to year-growth rate in 2020

• Bangladesh’s annual growth rate fell from 8.2% 

in 2019 to less than 3% in 2020

• All subregional countries are projected to 

bounce back with an average growth rate of 

about 7.4% in 2021 

• India is estimated to have GDP growth a rate of 

above 9% in 2021 and maintain above 6% in 

2022. 

• While the subregion is on a gradual recovery 

path, there may be risks to sustained high 

growth rates in the near term, depending on 

prolonged impacts of the pandemic on global 

economic volatility



South Asia’s recovery prospects
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• India’s economic recovery is on a solid path, aided by rapid vaccination progress,

easing of lockdown restrictions, and supportive fiscal and monetary stances, robust

export growth and public investments.

• However, high oil prices and coal shortages could dampen economic activity in the

near term.

• Potential rise in inflation triggered by oil price hikes and subdued domestic
consumption could affect the recovery of all subregional countries.

• The outlook is more challenging for countries such as Bhutan, Nepal, Maldives and Sri

Lank with greater dependent on sectors such as tourism and hospitality.

• Encouraging private investments to support inclusive growth is crucial for the

subregion’s recovery.



COVID and e-commerce

• The pandemic has 
accelerated the shift 
towards a more digital 
world and triggered 
changes in online 
shopping behaviours 
that are likely to have 
lasting effects (UNCTAD 
survey)

Source: https://unctad.org/news/covid-19-has-changed-online-shopping-

forever-survey-shows
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e-commerce sales growth in 2020

Source: https://www.statista.com/statistics/266064/revenue-growth-in-e-commerce-for-selected-

countries/

7



E-commerce sales: Top ten countries, 2019

Source: Estimates of global e-commerce 2019 And preliminary assessment of covid-19 impact On online retail 

2020, UNCTAD
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Online e-learning course on e-commerce and digital marketing

• Developed and launched online e-learning course (successful candidates

will get certificates)

• Developed web page 

• E-commerce portal launched

Registration
https://www.unescap.wesellonline.org
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TRAININGS AND WEBINARS

• Nepal – 11-12 September 2019 

• Bangladesh – 11 December 2019 

• Bhutan – 4-5 February 2020 

• Afghanistan – 28 January 2021

• Sri Lanka – 27 September 2019

• Pakistan – 4 December 2019

• India – 24 December 2019

• High-level Forum on Empowering Women To Join Global
Value Chains Through E-commerce: Experiences In South
Asia In COVID-19 Context - 20 October 2020

• Regional virtual trainings: 8-9 April, 22-23 June 2021 and 4-
6 October 2021.

• National training in Pakistan.

• Nepal – Regional training, 20-22 February 2022 (Hybrid),

planned.
18

A total of 1,500 

women 

entrepreneurs 

from MSME 

have been 

trained so far



Project platform  

https://www.unescap.wesellonline.org/

https://www.unescap.wesellonline.org/


Online e-learning 

course on e-

commerce and digital 

marketing

• Self-paced online course.

• 4 modules followed by a test.

• Upon successful completion 

of the test, certificates can 

be downloaded.



E-commerce platform

- WESELLONLINE 

(Women Entrepreneurs 

Sell Online)

• Training platform to build the 

capacity of women 

entrepreneurs – how to connect 

to the e-market place

• Display products/services to 

generate enquiries from 

potential customers

• Helpline available

✓ On-line
✓ E-mail

✓ Telephone

✓ WhatsApp group



NETWORKING PLATFORM



WHAT SOME 
OF OUR 

TRAINEES 
SAY…



ZULAIKHA RAFIQ, 
AFGHANISTAN 

PROFESSIONAL CONSULTANT

Promoting women's agency and
empowerment is crucial, and has been a
significant part of my professional work;
economic self-reliance is one major step
toward achieving it. UNESCAP’s e-commerce
training and mentorship programme for
women is an important regional initiative that
provides a platform to connect women in small
business across the region, allowing them to
learn from each other, and helping them reach
a wider market with their skills and products.



Marina Haque, Bangladesh
Owner - Boshon

There are many women entrepreneur who are
unable to reach their potential customers with
their products, especially those who are from the
rural areas of Bangladesh. I am helping them,
through my own Facebook pages, to sell their
traditional Bangladeshi-made products, such as
shares, Punjabis, Nagra shoes and bags.

UNESCAP can serve as a bridge between our
local women entrepreneurs and worldwide
customers. It can help to build our capacity and
introduce our locally made products across the
globe.

Being a full-time educated mother, I always felt
the need to contribute to my society and that is
the main driving point for me to become an
entrepreneur.



Yangchen Dema, Bhutan

Entrepreneur

I am a single mother, contributing to
women’s empowerment by making
myself economically independent and
helping women in the village to
engage in economic activities with me
as suppliers of raw materials for my
noodle factory.

The UNESCAP e-commerce training is
enabling women entrepreneurs with the
knowledge and skills to use Internet
marketing platforms to promote their
products online. It will help women
entrepreneurs connect their products
and services to global markets.



SHAILAJA KASAJU, NEPAL 
PRODUCER OF NATURE-

BASED CRAFTS

A huge gap exists between training and
production, and market connection. For
the rural producer, having a platform to
sell is very rare and many do not get an
opportunity to showcase their products
internationally. With this UNESCAP’s
platform, I see a tremendous opportunity
for many rural women entrepreneurs to
showcase the work of artisans,
minimizing the gap between production
and market accessibility.

“If you educate a man, you educate an 

individual. But if you educate a woman, you 

educate a nation.”



Sristi Joshi Malla, Nepal
Chairperson, SABAH

Economically empowering the 4,400 financially

poor and marginalized women home-based

workers in Nepal by upgrading their inherent

skills has been challenging yet gratifying. In the

new normal, UNESCAP’s e-commerce platform

and e-trainings are essential prerequisites if we

want to bridge the gender digital divide and

link the producers’ products directly to the

consumers. As the Chair of SABAH Nepal and

an entrepreneur myself, I believe that if women

are well equipped with such technical know-

how, they can turn any challenge into an

opportunity!



SUJATA CHATTERJEE, 
INDIA

FOUNDER, TWIRL.STORE

Twirl.store is a young social enterprise and
it is only because of online platforms that
people across India and the world are
getting to know about the work we are
doing to reduce fabric wastage and
ensure women empowerment. Twirl.store
is committed to promoting upcycled
fabric products, handcrafted by rural
women.

In today’s world, it is essential to be able
to showcase products online, and we
appreciate the effort UNESCAP is making
to ensure the same.



AASIA SAAIL KHAN, PAKISTAN
ENTREPRENEUR

BOARD MEMBER, LAHORE CHAMBER OF  
COMMERCE AND INDUSTRY

I have been in business since 1992 and have
faced many difficulties being a woman
entrepreneur. E-commerce has now
become an important catalyst to brighten
the future of women entrepreneurs in South
Asia, especially in the present COVID-19
pandemic and in the future as the buying
habits of people have changed. UNESCAP’s
initiative to train and support women
entrepreneurs from MSME on e-commerce
and digital marketing is a new avenue for
empowering women, both economically
and socially.



Farha Mahmud Trina, Bangladesh

Owner and CEO Trina’s Closet 

E-Commerce and 

digital marketing – how 

it is transforming lives…..

Making women more 

confident and greater  

recognition…..

Bringing 

empowerment…..

Leaders - setting 

examples for others….
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