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Background 

• Geographical indication (GI) is a new development and 
legal concept for Cambodia.  

• In 2010, WTO awarded GI certification to Kampot 
pepper. 

• In 2014, the Cambodian government adopted the law 
on GI to protect property rights of local products and 
promote export of GI-certified products as a means to 
develop socio-economic and improve the livelihoods of 
the people, the local farmers in particular.   

• In 2016, the European Union (EU) awarded GI 
certification to Kampot pepper, making the good 
become more popular among consumers in Europe.  

 



Research Questions 

• What are the process and constraints in getting Protected 
Geographical Indication (PGI) for the Kampot pepper? 

• How has PGI of the Kampot pepper impacted the socio-economic 
development in Cambodia? 

• What are the capacity gaps in implementing and supporting GI? 

 



Method 

• Qualitative data collection 
and analysis method 
combining secondary data 
from content analysis with 
primary data from interviews 
with relevant stakeholders. 

• Fieldwork was carried out in 
the periods from November 
25 to December 13 2016 in 
five villages in Kampot 
province of Cambodia. 

• 23 pepper producers and five 
stakeholders   

Village Name Number of 

interview 

Interview Date 

Trapaing Chrey 7 25 November 2016 

Angkor Chey 1 5 26 November 2016 

Chamkar Chek 4 13 December 2016 

Chamkar Bey 4 13 December 2016 

Angkrong 3 13 December 2016 



The process to GI registration for the 
Kampot pepper 
• Application filed by a GI 

organization 

• MoC checks the application and 
notifies within 45 days 

• MoC conducts a substantive 
examination of the application 

• If the application fulfills the 
requirements, MoC will then 
register the product and publish 
the registration in the Official 
Gazette for any interested person 
to be able to oppose the 
registration (90 days). 

• MoC will constitute a National 
Logo to certify the registered GI 
goods 



GI organization 

• Kampot Pepper 
Promotion Association 
(KPPA) was established in 
2008 as a GI organization 
to promote the 
producers’ know-how 
and the name and quality 
reputation of Kampot 
pepper. 

• KPPA has 342 members, 
of which 18 are traders 



Book of Specification 
• Defines the production zone, explains how it affects product quality, and describes the GI products’ production 

methods and the specificities that distinguish them from generic production.  

   

Green Pepper    Black Pepper  Red Pepper  White Pepper 

• Pepper vines are planted on wooden poles. A space of at least 1.80 meters shall separate the vines. 
To protect the young plants from the sunshine a shelter shall be built and maintain on the 
plantation, at least, until the plants are 3 years old. 

• No chemical fertilizers or pesticide (only WTO’s Class II and III)  

• a vine needs 15 liters of water every 3 days 



Delimitation of the production area 

• Kampong Trach, Dan Tong, Toeuk 
Chhou, Chhouk and Kampot City, all 
of them are located in Kampot 
province. 

• Kep City and Damnak Chang Aeur, in 
Kep province 

• Average rainfall is high (higher than 
2,000 mm annually) 

• The plantations shall be located on 
the hillock or along the base of the 
mountain 



A control and traceability 
system 
• Producers and traders have to 

register at KPPA. 

• 3 levels of control: 
Control by the operators 

themselves on their own production 

Control by KPPA in order to verify 
the compliance of all the operators 
with the specifications 

External control by an independent 
certification body –ECOCERT S.A.- 



A proven link between the specificity of the 
good and its origin  
• The production of the Kampot pepper 

was recorded by a Chinese explorer Zhou 
Daguan as early as the 13th century.  

• Production reaching up to 8,000 tons per 
year at the beginning of the 19th century. 
In the middle of the 20th century, Kampot 
Pepper is at its pinnacle. Production 
which stabilized around 3,000 tons per 
year is of exceptional quality 

• Pepper farms almost completely vanished 
during the Khmer rouge  

• Cultivation restarted at the end of the 
20th century, after the war was over 

 



The impact of GI on Cambodia’s development at local areas 

Year Black 

pepper 

Red 

pepper 

White 

pepper 

2009 4.5 8 10 

2010 5.75 10 12 

2011 7 15 15 

2012 8 15 15 

2013 11 15 18 

2014 11 18 20 

2015 15 25 26 

2016 15 28 30 

  Black 

pepper 

Red 

pepper 

White 

pepper 

Total 

2009 
Quantity (kg) 19,000 500 500 

61,500 
Unit Price (US$/kg) 3 3 6 

Producer’s Total Turnover 

(US$) 

57,000 1,500 3,000 

2015 

Quantity (kg) 42,000 15,000 3,000   
1,083,000 Unit Price (US$/kg) 15 25 26 

Producer’s Total Turnover 

(US$) 

630,000 375,000 78,000 

Producer’s turnover Farm gate prices of Kampot pepper 

• Production doubled in 2015 compared to 2014, to 70 tons of which 70 percent was 
exported. Production is expected to increase to 500 tons in 2018 

• The number of producers increased from 120 in 2009 to 342 in 2016.  
• The total production land increased from just 10 hectares to 184 hectares in the same 

period 



The impact of GI on Cambodia’s 
development at local areas 
• GI contributes to increase the income of small farmers by developing 

value chains, improving market access and increasing the recognition 
of GI by consumers. The GI system provides answers for consumers 
who are looking for high quality, traceable and traditional products 

• The increase in income for producers has enabled them to improve 
their livelihood, increase the size of their plantation, expand the 
production, encourage other famers to also grow Kampot pepper and 
create jobs for local people 

• GI also promotes sustainable agriculture production which contribute 
to lowering the environment footprint of Cambodian products.  



Capacity building needs 

• “GI is new for us so I’m proud for what we have done so far. We have successfully 
registered Kampot pepper and Kompong Speu palm sugar but and each GI case is 
different from each other so we need to learn more to prepare for other GI 
products” Mr. Loa Reasey, Chief of Geographical Indications Office 

• “It’s very difficult to monitor and control the product and sale of GI products 
throughout the country. We don’t have the resources and capacity to implement 
the enforcement. We have already seen some people attempt to sell pepper 
under the GI name that do not come from the production zone or comply with 
the specifications.” Prak Sereyvath, Director of Cambodia Institute for Research 
and Rural Development. 

• “I don’t understand much about this [GI]. I cannot read. It’s hard for me. I am not 
sure how many rules in the book. It’s difficult to follow everything they [KPPA] 
told us but I tried to follow what I can remember,” said one farmer. 

 



Recommendations 

• Further strengthen collaborations and partnerships among various stakeholders 

• The price supplement paid on the market for the quality product must be used to 
cover (1) the production costs necessary to obtain a quality product according to 
the GI product specifications; and (2) the cost of the internal and external 
controls planned by the association. 

• Ensure that a significant share of the value added generated by the GI goes to the 
producers located in the GI’s territory 

• A systematic capacity building program and the promotion of public awareness 
are vital for the long-term success of GI 

• Strong enforcement of the GI law is needed to protect the reputation of GI 
products 

• GI policies are linked with trade facilitation and investment promotion measures, 
rural development strategy, and national public quality standard. 
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