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Asia-Pacific Trade and Investment Briefs 
New Zealand 

AP: Asia and the Pacific average 

 

Merchandise trade: In 2016, New Zealand’s merchandise trade accounted for 72.4% of total trade. Its merchandise 
exports decreased by 0.2% on average during 2011-2016, less than the Asia-Pacific region’s average decrease of 1.7%. 
In 2016 New Zealand’s merchandise exports decreased by 0.2%, which was far less compared with the Asia-Pacific 
region’s decline of 4.4%. The major exports items were milk and cream and meat of sheep or goats, with 19.5% of its 
merchandise exports going to China, followed by Australia (17.1%), United States (10.9%) and Japan (6.1%). 
Merchandise imports decreased by 0.06% on average between 2011 and 2016, better than the Asia-Pacific average 
decrease of 2.8% in the same period. In 2016, New Zealand’s merchandise imports decreased slightly by 0.1%, also 
better than the regional decline of 4.3%. The main imported items were motor cars and other motor vehicles, petroleum 
oils and oils from bituminous minerals, with the main sources of imports mirroring export destinations.  

Services trade: In 2016, New Zealand’s commercial services trade accounted for 27.6% of total trade. In the same year, 
commercial services exports and imports grew mildly by 3.8% and 2.2% respectively, higher than the five-year average 
growth rate of 2.4% and -0.3% during 2011-2016. Travel was the largest sector of commercial services exports with a 
significant share of 64.5% and growing by 4.9% in 2016, while other commercial services were the largest sector of 
commercial services imports, accounting for 41.7% of total services imports and growing by 1.8% in 2016.  

Intraregional trade: New Zealand kept close trade relations with Asia-Pacific economies, particularly China, Australia, 
United States and Japan. Of total exports of New Zealand in 2016, 63.7% were to economies in the Asia-Pacific. The two 
largest intraregional export destinations were China (19.5%) and Australia (17.1%). Meanwhile, total intraregional 
imports accounted for 59.9%, with China (20.0%) and Australia (12.6%) being the largest intraregional import sources. 

Foreign direct investment (FDI): New Zealand reversed its 2015 slump, and attracted $2.3 billion in FDI inflows in 2016. 
Textiles and financial services sectors attracted the most greenfield FDI inflows in 2016, with Australia and the United 
States being the major foreign investors. New Zealand’s expanding economy – driven by reinvested earnings – was 
major factors in this recovery. However, FDI outflows from New Zealand decreased drastically by 148.8% in 2016.  
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China    20.0%

Australia    12.6%

United States    11.3%

Japan    7.1%

Germany    4.8%

Thailand    4.5%

Korea, Rep.    4.3%

United Kingdom    2.8%

Singapore    2.8%

Malaysia    2.6%

China    19.5%

Australia    17.1%

United States    10.9%

Japan    6.1%

Korea, Rep.    3.1%

United Kingdom    3.0%

Singapore    2.3%

Other Asia n.e.s    2.2%

Indonesia    1.8%

Thailand    1.7%
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Top merchandise markets (2016)

Imports (%)

Exports (%)

Motor cars and other motor vehicles; principally designed fo.   9.3%

Petroleum oils and oils obtained from bituminous minerals; c.   4.9%

Petroleum oils and oils from bituminous minerals, not crude;.   3.3%

Vehicles; for the transport of goods.   2.9%

Telephone sets, including telephones for cellular networks o.   2.8%

Aircraft n.e.c. in heading no. 8801 (e.g. helicopters, aerop.   2.4%

Automatic data processing machines and units thereof, magnet.   2.1%

Medicaments; (not goods of heading no. 3002, 3005 or 3006) c.   1.7%

Turbo-jets, turbo-propellers and other gas turbines.   1.6%

Food preparations not elsewhere specified or included.   1.1%

Milk and cream; concentrated or containing added sugar or ot.   12.0%

Meat of sheep or goats; fresh, chilled or frozen.   5.5%

Wood in the rough, whether or not stripped of bark or sapwoo.   5.3%

Butter and other fats and oils derived from milk; dairy spre.   5.1%

Meat of bovine animals; frozen.   5.0%

Fruit, fresh; n.e.c. in chapter 08.   3.6%

Cheese and curd.   3.6%

Commodities not specified according to kind.   3.4%

Wine of fresh grapes, including fortified wines; grape must .   3.3%

Malt extract; flour/groats/meal/starch/malt extract products.   2.1%

15% 10% 5% 0% 5% 10% 15%

Top merchandise products (2016)
Imports (%) Exports (%)
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Trade within Asia-Pacific and the rest of the world
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Tariffs: In 2015, average MFN applied and effectively applied tariffs at 2.1% and 2.2%, respectively, were lower than 
the averages for the Asia-Pacific economies of 8.5% and 6.1%, respectively. Average MFN bound duty, at 9.0%, however, 
was less than half of the Asia-Pacific average of 23.8%. New Zealand has bound nearly 100% of its tariff lines. 

Trade costs: Based on data that are available up to 2012 only, international trade costs of New Zealand remained 
considerably higher compared with the most efficient major traders in Asia and the Pacific. Trade costs for New Zealand 
were, on average, more than twice of those incurred by the East Asia-3 (China, Japan and the Republic of Korea) and 
over 30 percentage points higher than those for the European Union-3 (France, Germany and the United Kingdom) in 
reaching major trading economies of Asia and the Pacific (China, India, Indonesia and the Russian Federation). 

Preferential trade agreement (PTAs): As of September 2017, New Zealand has 11 preferential trade agreements (PTAs) 
in force, which were higher than the Asia- Pacific average of 7.7 agreements. Based on data of 2013-2015, of the 
country’s total exports, 53.7% were to PTA partners, compared with 37.5% for the Asia-Pacific region. Of total imports, 
56.4% were from PTA partners, compared with 50.3% for the Asia-Pacific region.  

 

 

 

 

 

Sources: Trade and tariff data were accessed through WITS and IMF direction of trade database. FDI data were accessed through UNCTAD stat. Trade 
costs data were based on the ESCAP-World Bank trade cost database.  
Notes:  Data are based on countries or regions for which data available only (e.g. trade cost data of Japan are missing for 2015). Merchandise trade 
data follow the HS2012 classification. Mirror data are used. Products are defined at the 4-digit level. Tariffs are simple average. Trade costs shown 
are tariff equivalents, calculated as trade-weighted average trade costs of countries or regions with the Asian developing economies (China, India, 
Indonesia and Russian Federation). East Asia-3 comprises China, Japan and the Republic of Korea; European Union-3 comprises Germany, France and 
the United Kingdom. Average growth rate over a period means simple average growth rate. 
Definitions: 1) Other commercial services include: Construction, Insurance and pension services, Financial services, Charges for the use of intellectual, 
Telecommunications & computer, Other business services, Personal & cultural & recreation. Other business services include: Research and 
development services, Professional & management consulting services, Technical & trade-related & other business services. 2) MFN bound tariff is 
the maximum most-favoured nation (MFN) tariff permitted under WTO obligations. MFN applied tariff is the tariff applied to imports among WTO 
members. The effectively applied rate is the ratio of collected import tariff revenue and value of imports. Binding coverage refers to the share of 
bound tariff lines in the total number of tariff lines. 
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